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By Jarondakie Patrick

Virginia’s wine industry contributes $747 mil-
lion to the state’s economy annually, accord-
ing to a new survey. 

The study, conducted by Frank, Rimer-
man and Co. LLP and commissioned by the 
Virginia Wine Board, found that the wine in-
dustry’s economic impact increased by 106 
percent from 2005 to 2010, the most recent 
" gures available. 

“We knew the numbers were going to be 
much higher,” said Annette Boyd, director of 
the wine board. “The fact that it doubled was 
surprising.”

A 2005 study reported that the wine indus-
try contributed more than $360 million to 
the state’s economy annually and employed 
more than 3,100 people. 

In the survey released this year, vineyards 
said they employed 4,753 full-time workers 
who received $156 million in wages, a jump 
from $84 million in 2005. 

Wine sales in Virginia reached a high of 5.5 
million bottles in " scal 2011.

Virginia, with its more than 200 wineries, 
ranked " fth in the nation for most winer-
ies and was the country’s " fth-largest wine 
grape producer, according to state o#  cials. 

The survey’s " ndings don’t surprise  Clyde 
Housel, owner of Hiddencroft Vineyards, a 
Lovettsville vineyard that opened in Loud-
oun County in 2008. 

“Business has increased 27 percent in the 
last 12 months” at his vineyard, he said. 

Housel said he hasn’t noticed a signi" cant 
increase in wineries in his area but has seen a 
ripple e$ ect from wineries that is bene" ting 
other businesses. 

“I get calls everyday from companies mak-
ing wine labels, advertising and winery gift 
items,” he said. 

Virginia’s wine-making industry has ris-
en in pro" le in other ways as well. 

In 2011, for the " rst time, the Destination 
Races, a prestigious wine country half-mar-
athon that started in 2004, was held on the 
eastern coast of Virginia. The 13.1-mile race 
is normally run in the West Coast’s popular 
wine states, primarily California and Oregon. 

This year, the race returns to Virginia for 
the second year, to be hosted in Loudoun 
County, and the event has already sold out.
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Hiddencroft Vineyards’ business has increased 27 percent over the past year, says the 
Lovettsville property’s owner, Clyde Housel.  Photos courtesy Hiddencroft Vineyards

Va. wine industry toasts twice 
the economic impact in 2010

2005: $362M
2010: $747M

2005: $84M
2010: $156M

2005: $21M
2010: $43M

2005: $57M
2010: $131M

2005: $45M
2010: $73M

2005: 3,162
2010: 4,753
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Red, white and green
Virginia’s vineyards grew more than just grapes 
between 2005 and 2010. Their contributions to 
the state also swelled, especially in economic im-
pact, tourism spending, and state and local taxes.

Year Wineries Percent increase Case 
sales Percent increase
1985 29 - 35,325 -
1990 40 38% 89,164 152%
1995 47 18% 175,138 96%
2000 64 36% 238,203 36%
2005 129 102% 320,171 34%
2010 193 50% 439,520 37%
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Omega World Travel Knows Hospitality
For 40 years Omega has provided consumers
with hospitality options for every need.

In the early 1990s Omega launched Mega Housing
Management, a full service housing bureau with
the advantage of negotiation and leverage to
provide hi-tech, cost saving solutions for your
hospitality needs.

 bureau services

 “how to sell” our meeting technology

Omega World Travel

ridgewells.com301.652.1515

FOR YOUR NEXT CORPORATE 
MEETING, MIX THINGS UP. 

Source: Virginia Wine Board report


